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EASY PRO AUDIO FOR EVERY DJ: NUMARK UNVEILS  
THE DJ|iO 2 USB AUDIO INTERFACE  

 
DJ|iO 2 offers affordable studio-grade 24-bit/44.1 kHz audio quality,  

ultra-clean setup, and easy recording. 
 
  

Cumberland, R.I. (January 23, 2014) – Numark’s original DJ|iO audio interface offered DJs a 
simple and affordable way to get up and running with any DJ controller that lacked a built-in 
audio interface. At NAMM 2014, Numark will be showing DJ|iO 2, an updated and enhanced 
version of DJ|iO, which will be even more affordable and includes the ability to send the mix and 
mic signals into a computer for recording.   
 
“In addition to its new routing capabilities, we’ve also made DJ|iO 2 much more compact,” said 
Chris Roman, Numark Product Manager. “Both in size and price, it’s now easier than ever to fit 
it into your setup.” 
 
DJ|iO 2 is class-compliant, USB-powered, and includes a ¼-inch headphone output with volume 
control, RCA master outputs, ¼-inch microphone input, and ultra-low-latency signal path 
designed for real-time mixing. Numark will unveil DJ|iO 2 in Hall A, Booth 6700 at the 2014 
NAMM Show, January 23-26 in Anaheim, California.  
 
For more information, visit numark.com/WNAMM2014. 
 
 

### 
About Numark 
Continually the first to adopt and incorporate new technologies, Numark is the global leader in professional DJ and audio equipment, 
empowering today’s DJs with revolutionary products that seamlessly combine classic feel with cutting-edge performance capability. 
Over its 40-year history, Numark has created more than 30 industry firsts, among them the first DJ mixer with a built-in sampler, 
DM1775, the first dual CD player, CD6020, the first MIDI DJ controller, Mixdeck Quad, and the first DJ controller with motorized 
turntables, NS7. Numark is a proud member of the inMusic Brands family. For more information visit numark.com. 
 
 
 


